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http://upload.wikimedia.org/wikipedia/en/9/9a/Target_logo.svg
http://upload.wikimedia.org/wikipedia/en/9/9a/Target_logo.svg
http://www.homedepot.com/webapp/wcs/stores/servlet/HomePageView?langId=-1&storeId=10051&catalogId=10053
http://www.homedepot.com/webapp/wcs/stores/servlet/HomePageView?langId=-1&storeId=10051&catalogId=10053
https://www.dswshoes.com/home.jsp
https://www.dswshoes.com/home.jsp
http://shop.nordstrom.com/?origin=tab-logo
http://shop.nordstrom.com/?origin=tab-logo
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=X : Retail Info Systems, “Omni-Channel Readiness”, 2013 10 / Internet Retailer, “Nike grows global web sales 42%”, 20143 6& 27!
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NEW FALL SWEATERS $20 & UF + FREE SHIFFIN®= T/ TRDERS OVER $50. CLICK FOR DETAILS.

IBM

st st serinnoms || NEW YORK & COMPANY w aace)

TRENDS NEW ARRIVALS EVAWENDES APPAREL SUITING PANTS TOPS PETITE&TALL ACCESSORIES CLEARANCE

4 BACK TO ALL JACKETS £ PREV MNEXT » YOU MAY ALSO LIKE

MEW ARRIVALS

CITY CREPE - FLYAWAY JACKET

SEARCH WITHIN 10 MILES OF 10007 CHANGE

Your selaection is availoble ot 7 stores.
Select a store to pick it up.

() NEWPORT CENTER MALL (2 ml.) () 86TH STREET (6 mL.)

() 58TH STREET (4 ml) () MYRTLE AVE. (6 mL) ;';;*'E“;"'f JACKET
EUY 1 GET 1 50% OFF

() STEINWAY STREET (6 mlL.) () QUEENS CENTER MALL (7 mlL.)

SHOW MORE LOCATIONS

PICK UF IN STORE SHIP INSTEAD ﬂ

SCUBA EPAULETTE
| ELAZER

—S79-95- $39.57

PICK UFP IN STORE

BUY OMNLINE & PICK UP IN STORE IS AVAILAELE IN ALL STORES (EXCLUDING
OUTLETS).

SHARE

DOUELE CLICK TO Z00OM
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GAP2| O &} 0f| 2 (Reserve-in-Store)2 S¢t O & S

QIE{ 2B Y] 2014 Top 5002] 1991 S AFX|3E1 Qs GAPAE 22HQ1 09, THE T
(Reserve Online, Pickup-In-Store) MH|AE 2013H 6 & £ E| A|%}St0| ECOLEISH =5 %
2 7=|o-|o||A|_| |:|._

[= VO N — |

FY2013 Web 0|2 USD 2.26bn, Web O] ZH| = 14.0% FI”]

2013 4@ 19¢ 20144 49 17Y
OIE{4ll 2|E| Y2 Top 500 222 192

Reserve-in-Store EE=
Reserve Online, Pickup In-Store

oj = H3} - 20134 CHH| : 21.5% =7}

HalE GAP, Old Navy, Athleta, Banana Republic, Piperlime

20144 Q27}X|
- 1,6007lf o] &re| O Ao H-&

“SElo XMl 7= 2 FM 20 2N 0 FHS CxY 2 5+ AT
20|E, gF4d, sa8S s
- Art Peck, GAP Chain’s President of Growth, Innovation & Digital

=X InternetRetailer, “Gap will try a variation of order online and pick up in store Called reserve-in-store, the program begins in June.”, 2013H 42 19Q
InternetRetailer, “Gap closes the gap between e-commerce and stores”, 2014H 42 17
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Walmart >'< _Free shipping on orders of 50 or more
Free plckup in-store with site to store Pickup In-Store
Free returns in-tore or by mail Return to-Store

sitetostore Shipping
In-store pickup Value Standard Expedited Rush
As so((),{\ ags \iodayorln 6-to9-daydelivery 3-to5-daydelivery 2-to3-daydelivery 1-to2-daydelivery
0 9 days*
Orders of Always Always 297 Varies Varies
*50 or more free free just per item per item
Orders Always . 97 : 97 Varies Varies
under $50 free just & just 6 peritem peritem
Welcome, Outdoorsman Signin
@ i N T T

Boats & ATVs Big Cedar Lodge

IT'S NOT TOO LATE receive your order by Father's Day s oo o

Ship to Store

Bass Pro Shops offers FREE shipping to our stores! This feature allows
you to ship most items to any of our retail store locations (excluding
Canada). Best of all, there is NO SHIPPING CHARGE on ship to store

orders!

SmarterCommerce 20 © Copyright IBM Corporation 2015



amazon

SmarterCommerce

Amazon Locker A{H| A vs. Walmart Site-to-Store A{H| A

All Departments
aHelp

4 Shipping &
Returns

4 Site to Store
Site to Store
Shipping with
FedEx

Free Shipping to a

FedEx Office using site(%)store’

Now you can use Site to Store for free shipping to a FedEx Office.
We've added FedEx Office locations to our list of Site to Store pickup
points to make it even easier to find a place that’s convenient for you.

To use a FedEx Office as a pickup location:

)=\ g

Pickupata
FedEx Office

Shop at Walmart.com Get free shipping

£} Look for the Site to Store logo on the product details page.
¥} During checkout, select Site to Store as your shipping method.

£} Select a FedEx Office where you would like to pick up your order.

Walmart= FedEx QI A7} Q=

AXE &5 S

[ cur Returns Policy

FedExOffice. ¥

Cancel or return your order Learn more about site to store  Contact customer service

*Business days, plus processing. Limitations apply, Please see terms and conditions for full detaiis.

Walmart

Save money. Live better.

21 © Copyright IBM Corporation 2015
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Y=L 9| Click & Collect A{H| A

OiE 2HE2 71 27| WA FEAEE TaHe 48 &
o r\ n ' eWI S OHF 0] 7|52 FASHAH BHE7| o 2Ot =3 Ha Tt Tt
ke o EALEL Click & Collect MH|AE C|2 O Ij2HXOZ OHS
MEst QEAMES: NEXTAIS| 22101 Q9| 45%= MM ST S MH| 274 SIH5H=0| EEfE THREQ o S
Click & Collect At2. John LewisA}Q| Click & g =+ glE Aot

Collect 22| 57%+= Waitrose O E0f| A = A

EHH| MH|AE 93t M
220l 5 MH|AQL ZH0| DO A 7HK|E M

E_I.;.I (Locker) o.IIkI CtSH Fulfillment M1t gl =Xl slj of 9_H:|-.

12% M3t o0f oA

AT O0|M - Click & Collect MH| A= Z A AdH}7} ofL|C}.

CLICK & COLLECT FREE STANDARD DELIVERY INTERNATIONAL DELIVERY
AVAILABLE FROM JOHN LEWIS & SELECTED WAITROSE SHOPS ON ALL ORDERS OVER £50 TO OVER 30 COUNTRIES

PRICE MATCH E our

‘

summer i

Today we are matching a competitor's promotion

SmarterCommerce 22 © Copyright IBM Corporation 2015
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=2 0 Mo| = 7| H 9| International Shopping X 2F =5
Ij Mol 7 HAIC| =222 AUAIE2 0|0] HMA H{SS XElstn A2, ifMS Zetst L9
TH2IIYE2 957 L2 S Soll siel 22+l Fojof ciet tHES A EStn ASLH Lt
J
| Asia-Pacific v| - -
ISQUm v vl {\, Shipping to: 18} SOUTH KOREA MYOOX 219! 17 DZHMIE ATE D)
140 23 0|4 FEA 2= HiZ
E Shop these US sites with international shipping from Borderfree, our global e-commerce provider:
YOOX.(OM Fashion 0% _ém] - -
NORDSTROM
= a )
202 s 4
SB20fH 2N LTE S UaD
= JH=0 SELIC View all
=H tf&=3t H=EELIC A
SH LT HE DA WSS =it BiolE= E=md iz ﬁE%Z":lHﬂ%F:—II:L; 2
—= MSGM - DSQUAREEDZE- SEEI—BY CHLOE .-EMOSCHINO & MORE =
o Y4 SHOP NOW :
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Welcome!

Offers New Living room

Bedroom

Kitchen & Appliances

Join IKEA FAMILY
Join our email list

My account
My shopping cart
My shopping list

Search

Ask Anna! Informacion en espanol

Children's IKEA Textiles & Rugs For Business Departments

Home / Kitchen

Interior organizers

Shelves & drawers

View more im

& |

Sterling OMS

I}

Welcome!

Offers New| Living room

Search

Bedroom Kitchen & Appliances Children's IKEA Textiles & Rugs

Product availability

Product: VARIERA Box|Store: MN, Twin Cities

This product will be in stock: Today Jun 10, Wed Jun 11, Thu Jun 12, Fri Jun 13
This product is also available for online purchase. See "Buy online”.

.15? =ces .]'53 =ces 147 Ieces

141 pieces

4 Share

More Models

Pinit

Today Jun 10 Wed Jun 11 Thu Jun 12 Fri Jun 13 ﬁn
i B pvailable at your store
Mast likely available at vour store
B small chance of availability at your store
& J
Services

B3 Lice | share HER

B Kitchen Planning MWl Measuring Service

MR Installation Service
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)erester Research, “The Omni-Channel Store Imperative”, 2014 5 13 (IBM Smarter Com'm’erzze Global Summi
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USA TodayX| &= 20131 9F 28X} "2 S ES ¢
E{7 2|1 QUCH 2h= 7|AHE Sl o2 22 |F8AIS2| IS T2ty Chal 7

AMERICAN EAGLE
OUTFITTERS

Walmart

X740 o &= Save money. Live better.
HY £ E (Shipping Hub) 2
ALE5H0
Amazon2| 100 ¢ 7|
=RME L FY

BestBuy Al=
&S 7152 Sl
2014 T 0f| USD$ 5.8B
w7t OjES 7|

0f &+ S} (Ship-from-Store)

7ls= S
S5H|S ¥UHD
Oj&e| =2 eetAl7| 0
THOE LTS 2 M |
- L . — e
2% a0 E 0|1 ACt
®
NORDSTROM (&) Py xomes
Lets Build Something Together

TARGET

=X: =X: USA Today, “Retail stores become shipping hubs to battle Amazon”, 2013 9& 28¢!
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BestBuy2| Ship-from-Store A{H| A& Sot A= Z

BestBuy& Amazonit ZHst7| Isf 20134 Mgt 0
o 292t =oln of

BUY

x o X
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o 1 O

e
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| &&= S} (Ship from Store) A{H|

m, o whE B SAIZHE 2 Z40Al NS
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IR 2014 15| (2013 Web O = USD 10.03bn, Web O ZH| = 2.1%

amazon

@

Ship from Store
oz

BestBuy H{ & A Zt

Amazon H{ZA|ZE

Mg 0|H HjSAIZH B3 7Y 4gd
ML 0|Z & A|Zt
1o - o — ol 7Al7F ol Al ZE
(2013. 10 ZA}) 28 TAIZH 3% 12412
o 201314 119 2 3Q A% B 1
201313 1121 2% M Cju| 2atQl Tl 15.1% S} .
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American Eagle Outfitters@| 2 L| X} A{H|A (BOSS)

Buy Online Ship from
Stores (BOSS) Capability
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Z=X: American Eagle Outfitters, “Delivering Omni-Channel Commerce”, 20143 52 132! (IBM Smarter Commerce Global Summit 2014 Tampa)
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Distributed Order
Management
Customer
Service

Store Fulfillment

H| = L|A POS /
el MA HECIO|%H

=X : Forrester Research, “The Forrester Wave ™: Omni-Channel Order Management, Q3 2014”, 2014H 7€ 29¢
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Examples of Flexible Fulfillment Initiatives
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Same day delivery
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in store
\

=X : Forrester Research, “The Forrester Wave ™: Omni-Channel Order Management, Q3 2014”, 2014H 7€ 29¢
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Forrester Wave™: Omni-Channel Order Management, Q3 14

Figure 5 Forrester Wave™: Omnichannel Order Management, Q3 ‘14
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